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Story ideas for print and broadcast media 
June 14, 1990 
UD BUSINESS MENTORSHIPS ALLOW STUDENTS TO TAKE ON REAL RESPONSIBILITY 
Unlike many summer interns, 19 University of Dayton students are 
spending the summer taking on real responsibility and projects at Dayton-
area businesses as part of the School of Business Administration's 
mentorship program. 
The program matches outstanding juniors with executives from 
interested businesses. The students and their mentors work together for 18 
months, including at least 12 weeks of employment during the summer. 
"Other jobs are mindless work," said Michael Emerson, who is reviewing 
the financial records of Miami Valley Hospital and performing internal 
audits and inventories. "Here I'm really putting to use a lot of what I've 
learned in the classroom." 
By working closely with executives, the students gain insight into the 
functioning of business firms and personal leadership and decision-making 
styles that effective administrators bring to their firm. The students 
earn one academic credit for their work. 
The program was featured in the New York Times on June 3. For media 
interviews, contact John Rapp, director, at (513) 229-3731. 
UNIVERSITY OF DAYTON HELPS AREA COMPANIES UNDERSTAND AND MANAGE DIVERSITY 
Four University of Dayton women are bringing a simple message to 
Dayton-area businesses struggling to erase stereotypes and misunder-
standings among employees with different cultural backgrounds. 
"You can't ignore the realities of minority individuals because they 
are not like you," Rita Bowen, a member of the Connections Training Group 
and an instructor in UD's religious studies department, tells area 
corporations. 
The group, which also includes Debra Moore, director of the minority 
student affairs office; Arnie Revere, associate professor of counselor 
education and human services; and Barbara Waldron, a Dayton psychotherapist 
who teaches part time in UD's counselor education and human services 
department, helps employees overcome cultural differences that can clog 
communication channels and reduce productivity. 
Formed in 1986, the group has conducted numerous sessions in the 
Dayton/Cincinnati area. Past clients like Bank One and the Mead 
Corporation have asked Connections to speak with employees as part of their 
training objectives. 
"Bank One asked us to present a seminar to address cross-cultural 
issues. We came in as a supplement to their in-house training program, 
says Moore. We put issues--that are otherwise buried--on the table and 
provide a forum to discuss them in a n-threatening manner." 
For media interviews with any the members of Connections, contact 
Barbara Waldron at (513) 296-1007. 
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